Blossom

built by creatives, for creatives

Creatives are amazing at creating things, but tracking their
money is a full-time job nobody signed up for.

Blossom is here to help you grow your creative business.

Wen Huang (CCO) & Lakshay Arora (CTO) | HEC Paris MBA | VIBEATHON 2026




Blossom has the best of both worlds, built emotionally
and functionally for the creative mind.
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Blossom keep you motivated to *create*, not anxious about money.
Cash out on the FUN, not your soul. Welcome on board!

3k Buddie (Freemium) Home

For curious creators just starting to see Good evening, Tony
traction.Buddie offers platform income
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overview & myth-busting insights. Baby steps,
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Love your fist step, lat's keep building!
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Blossom Pro reveals the full financial journey of your creative business
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Ready to shine, Maya?

NET PROFIT

€3,797
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3% Blossom Pro (€29.99/m)

For professional creators on every
platform, full money flow, zero

spreadsheets.
Blossom Pro differentiates itself on:

B CostLog

Track every business expenses, gear,
subscriptions, collab fees. See your true
net profit margin, not just top-line
revenue.

. Deal Room

e Benchmark it against market rates
and tells you if the offer is fair, if
there’s room for counter or you
should walk away.

e Save offerings and drafts, all
versions and documentation. Revisit
anytime.

& New Deal
3/10 BRAND PARTMNER
TechCorp €200
MARKET POSITION
]
(&) €1,800-€3,200

@ Not worth your time.
Here's how to close the door well.

71 _Reframe

You deserve better

€1,800-€3,200

' Considering your time and efforts. Please don't.

DECLINE MESSAGE L

"Thank you for thinking of me — |

appreciate it. The budget doesn't

align with my current rates for this
scope, but I'd love to revisit when

that changes.”

COPY MESSAGE A

Reject Deal Save draft
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Blossom meets creators where they are. | Month1-2: Soft Launch

Buddie beta - Email waitlist
* Go-To-Market Strategy 50 early creators - Feedback loop

|
® Social-first acquisition (Buddie & Baby Bloom) ‘_

e Focusing on platforms that amplifies social
effect: TikTok, Instagram, and creator
newsletters.

e Marketing focus: content that speaks to the
"where can | go from here?” anxiety.

e Workflow: Sign up in email list » waitlist » early

Month 3-4: Baby Bloom Launch

Paid tier live - social campaign
referral program - 500 users target
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access loop with referral incentives. ; . -
. . Month 5-7: Blossom Pro invite
@® Invite-only sales pitch (Blossom Pro) | |
. . Deal Room beta - build focus groups

e B2B approach: Direct outreach to creative outreach to 30 creator businesses
business owners and talent managers.

o I=ocus group sgssmns: Map useI‘ financial B DA 000 ey
journey, behavior and expectations

Month 8+: Full Launch

All tiers public - PR push
partnership with creator platforms

e Testimonials gathering: Personal onboarding
with a Blossom team member, and build
credibility & more social effect




Get in touch

Happy to accompany you and see you in full Blossom.

Wen Huang Lakshay Arora

HEC Paris MBA 27 HEC Paris MBA 27
Chief Creative Officer Chief Technology Officer

Join the email list
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